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Web Analytics, an overview.
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An Overview

A What is it?

A The Web Analytics Business Process

A The Technology

A On the Web Analytics Horizon
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Web anal ytics isé@

ét he practice of measuring,
reporting on internet data to understand how a site is
used and how to optimise its usage.

Web Analytics Association
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Know your audience
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Know Your Audience.

iQcontent

Map Overlay
Visits

Visits

1 T [ IR

10,058 visits came from 123 countries/territories
Detail Level: City | Country/Territery | Sub Continent Region | Continent  Dimension: | Hone X2

Site Usage

Visits Bounce Rate

10,058 70.41%

% of Site Total: 100.00% Site Avg: 70.41% (0.00%)

Detail Level  CountryTerritory =

1. Ireland

2. United States
3. United Kingdom
4. Canada

5. Germany

6. Australia

7. India

8. Metherlands

8. Switzerland
10. | France

Find Country/Territory: contaimng - Go

Visits J

4127

Kazakhstan

Visits: 4

Bounce Rate
63.05%
T8.82%
TZ41%
T7.53%
T4.88%
7330%
T7.23%
T651%
43.08%

71.43%

Goto:

1

Feb 26, 2009 - Mar 28, 2009

Ele=[1)

Showrows: 10 - 1-100f123 | ¢ »




Know Your Audience.

Day of Week

Visits for all visitors Feb 26. 2009 - Mar 28. 2009 ~

A" Visits = sraph by: [ ® n ._Ji,;,j
O O e e © s § s © e, ° PY ® "
O~ . O~ o e g
\. ’./ \.-__ ./ \._—. / \./ \.—./ \.
March 2, 2009 | March 9, 2009 March 16, 2009 March 23, 2009
10,058 Visits | 324.45 Visits / Day
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Know Your Audience.

Hour of Day

Visits for all visitors Feb 26, 2009 - Mar 28, 2009

— BEl===

800 — 600
..--l.—.--..l/ ¢ .-.—'.""-..

./ T

-

g L

O — 300
.\.

[13:00 [21:00

[oo:00 [0a:00

[06:00 [09:00 [12:00 [15:00

10,058 Visits | 324.45 Visits / Day
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Know Your Audience.

Browser OS Combinations

10.

10,058 visits used 43 browser and OS combinations

Site Usage

Visits
10,058

% of Site Total: 100.00%

Browser and 0S
W hternet Explorer / Windows
W Frefox / Windows
W Frefox / Macntosh
Safari / Macintosh
B Chrome / Windows
I Firefox / Linux
I Opera/Windows
Safari/ Phone
Mozilla / Linux

Mozills Compatible Agent / Phone

Find Browser and OS: containing ~

Bounce Rate
70.41%

Site Avg: 70.41% (0.00%)

None ¥ mf 'b

3,932 39.09%

3,536 35.16%

97 9.12%

598 5.95%

481 478%

220 219%

97 0.96%

45 0.46%

42 0.42%

33 0.33%

| Go |

&l 1

Feb 26, 2009 - Mar 28, 2009 ~

Vists Browser and OS contribution to totat  Visits -

9.12%

Show rows: 10

s

1-100143 | ¢ || *
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Know Your Audience.

Internal Site Search

There were 104 unique searches via 90 search terms
Total Unique Searches
104
% of Site Total: 100.00%
Total Unique
Search Term 3 Hone Searches v
1. persocna 4
2. insurance 3
3. | taglinks 3
4. fowa 2
5 jobs 2
6. boot camp 1
7. boot camp 2008 1
8.  boot camp 1
8. boot camp 2008 1
10.  boot camp june 09 1
Find Search Term: cnntamm - G0 Goto: 1 Showrows: 10 « 1-100f90 | 4 4
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Know Your Audience.

Traffic Sources

All traffic sources sent a total of 10,058 visits

M Search Engines
5,271.00 (52.41%)

M Referring Sites
2,924.00 (29.67%)

M Direct Traffic
1,784.00 (17.74%)

Other
19 (0.19%)

M 17.74% Direct Traffic
AN 29.67Y% Referring Sites

vyt §52.41%, Search Engines
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Know Your Audience.

Traffic Sources

Show:

Site Usage

Find Source/Medium: C

Source Medium

Visits
10,058
% of Site Total: 100.00%
Source/Medium
1. google ! organic
2. [(direct)/ (none})
3. images.google.com/ referral
4. google.com / referral
5. | twitter.com/ referral
6. mulley.net / referral
7.  igprize.ie / referral
&. =earch/ organic
9. events.carsonified.com/ referral
10.  images. google.co.uk / referral

Bounce Rate

70.41%

Site Avg: 70.41% (0.00%)

None X

Go

Go to:

1

Visits +l-
4,941
1,784

289
239
223
142
126
107
102

100

Show rows: 10

-

1-100f310

Bounce Rate

L |

T4.68%

16.67%

20.52%

69.46%

57.40%

74.65%

35.89%

79.44%

50.958%

T7.00%

3

All traffic sources sent 10,058 visits via 310 sources and mediums Feb 26, 2009 - Mar 28, 2009

Ele:=z =
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[ ROI Analysis } [ Online Marketing } [Site Optimisation}

[Audience Research} [ Page Analysis

[ Feature Analysis

@

Cross-sell / Up-sell

|
|
|

[ Product Performance
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SEO vos Usability G

20 Conversions 1000 Visits 2000 Visits
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Return on Investment

Q iacontent



C

The Business Process
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Web Analytics Business Process G

1. Assign clear ownership to a single senior
stakeholder.

I DONT UNDERSTAND

ANYTHING YOU DO, SO 1
ASSUME ITS ALL

USELESS.
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Web Analytics Business Process G

2. Define Business Objectives in order to provide a
framework against which the reporting needs are
defined.

Write them down!

(9 iacontent



Web Analytics Business Process G

3. Allocate resources for project management and
analysis

4. Establish a model for reporting and analysis,
preferably a hub and spoke model.

5. Track the ROI for Web Analytics to justify the cost of
Implementation and analysis
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Costs: Expenditure due to your Website G

Designers
Consultants
Google Mini
Adwords

Benefits: Income from your Website

E-commerce Revenue
Costs Saved (Monetise goals for easy access)

And ?
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Web Analytics Business Process G

6. Do/Review the implementation

7. Validate the data
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The Architecture

Web Server

COUS[Q

Filters Database
of Profiles

Website containing Tracking
Code displayed in a Browser
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Loogle™ Custom Search | [ Search ]

US English -

GOOSIE Analytics

Home | Features . Support @ Blog : Conversion University

It's not just for AdWords.

Google Analytics tracks all of your referrals, ads, search engines, email promotions, and even offline initiatives.

s"_ == More enterprise features
= -
i () =3 Google Analytics now makes the features
= e . | that experts demand easy to use for
i- I“' * I—— 7| everyone. Gain rich insights into your Mew to Google Analytics?
| = website traffic with Advanced Sign Up Now
Em Segmentation, Custom Reporting, Motion

Charts, and maore.
News & Announcements

Improve your online results Google Analviics Cake
Learn more about where your visitors come from and how they interact with AL TR EEE TR R IC FE EETET
Find out how he made it. Posted by Sebastian

your site. You'll get the information you need to write better ads, strengthen Tonki -
ST . . : onkin, Google Analytics Team

your marketing initiatives, and create higher-converting websites. Learn more

about the benefits. Google Analytics is free to everyone, whether you are an

advertiser, publisher, or site owner.

Test your website and increase conversions.

You can now use your Google Analytics login to access Website Optimizer.
Find out which page designs, headlines, and graphics convert the most visitors.

Get Started
Product Tour Case Studies Professional Services
Get started today creating BuildDirect increased sales Purchase
targeted ROKdriven 50% using Google Analytics. coensulting/implementation
marketing campaigns and services and enroll in Google Analvtics Blog :)
improving your site design training =eminars from
and content. Google Analytics Partners.
" .. ANALYTICS
) BuildDirect AUTHORIZED
Watch the tour CONSULTANT
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~Ten ¢ [
o~ d=h v [ Page v {F Tools v ?

Sitemap | Contact Us | Privacy | Extranet —

@ O | €| http://www.igcontent.com/about/

'127 afie [gl i) Content Information - Usability, accessibility, ... l_l

Q iQcontent

About  Services Resop

'ou are here: Home » About

Home Events = Publications

Team

MNews

Clients

How to Find us
Conta

Jobs

Subscribe to iCubed
Our free monthly newsletter,
an essential read for welb
professionals

Your email address:

IQ Content is a group of usabilit
dedicated to creating better wek

it Content is an Irish company, based in Dublin, working for clien
We do this in four ways:

* Expertise: we provide expert advice in the key areas of web
* Knowledge: we help create and share knowledge by condu
* Qutsourcing: we help address client resource constraints g

* Training: we share and transfer our knowledge through pub

Team
The brightest and the sharpest: the best people are iQ people.

Clients
From global multinationals to one-man bands: clever organisatiol

Contact Us

Got a problem, question, suggestion? Getin touch.

| about[1] - Notepad
File

Edit Format View Help
<dd class="related-box-b"> -
<ul=
<li><a href="/about /news/igq-content-ranked-
<li==<a href="/about/news /permanenttsh-ie-Tla
<1li=<a href="/about /news /heroic-web-busines
<li><a href="/about/news/iq-prize-finalists
<li=<a href="/about /news/igq-prize-judges-an
</ ul=
=/dd=
=<!-— Recent News Ends --> </dl=>
</divs
<!-- related Content Ends --»
<!-- Footer Begins --»

=div id="footer">
«div=&copy; iQ Content 2002-2009</div>

src=" /Js/chontentXDt)ma'l nSCl"IPt js"
Tt 5P /is/gataglinks.
']a\a_-.t_r"lpt =
galsHost = TTps:
document. write(unescape

var paguTra-..kur =
pageTracke setDomainName("

_gat._getTracker 4
.1 gcontent. com");

SCript src=

setallowLinker (tr ued;

<script=document. write( <script'+”

pageTrac etAallowHash(false);
pageTracker. _trackPageview();
<l--
-—
<!-- Footer Begins --»

bod
Pt

<div=<strong=iQ Content Ltd.</strong= | 2nd Floor offices, Clarendon House,

Type="text/javascript"></script>
type="text/javascript ></script>

0Cat1on. protoco
o AJS5HOST +

src="http://craz

m

Q iacontent

&) Internet | Protected Mode: On
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To track your site, put this on every page:

Ccript type="text/javascript"> \

var gaJsHost = (("https:" == document.location.protocol) ? "https://ssl." :
"http://lwww.");document.write(unescape(" %3Cscript src="" + gaJsHost +
"google-analytics.com/ga.js' type="text/javascript'%3E%3C/script%3E"));
</script>

<script type="text/javascript">

try

{
var pageTracker = gat._getTracker(" UA-XXXX-X");

pageTracker. trackPageview();
}

catch(err) {}

</script>
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Web Analytics Business Process G

8. Define and design reports and KPIs, both local and
global. Tie your business objectives to measureable
goals on your Website.

E-commerce

Total Revenue, No. of Transactions , Average Order Value
Content & Advertising

Subscriptions, Pageviews, Visits, Logins

Lead Generation

No. of quotes given, No. of enquiry forms submitted

Customer Support

Unique Visitors to Help Content, Call deflection from call centre
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Defining KPIs G

A Determine what type of site you have.
A Determine your unique needs and objectives.
A Less is more. Make your KPIs simple and accurate.

A Make them actionable.
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Determine what type of site
you have:

1) E-commerce
e.g. Total Revenue, No. of Transactions , Average Order Value

2) Content & Advertising
e.g. Subscriptions, Pageviews, Visits, Logins

3) Lead Generation
e.g. No. of quotes given, No. of enquiry forms submitted

4) Customer Support

e.g. Unique Visitors to Help Content, Call deflection from call centre,
Percentage Active Online Users
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Your KPI Sheet

Determine how often you want to report. T,°:S§":s 1 -
(Weekly, Monthly, Quarterly, Annual) = :
. . . . B Product3 5
Include comparison with an earlier time
period. «
7.81%
( Pagevews | 10.94%' 31.25%
Include Targets , g
® Low
. Medium
Give Context | A
= High - - “
€70.96
. . e - Previous: €75.31 (-5.77%)
Make it visual. ogg =
®
| 7 NI T
Try to make it a one pager es5.00
Distribute at all levels in the organisation. [ e |
=@®= }larch 1, 2009 - March 7, 2009
o Eebruaﬁ 22, 2009 - February 28, 2009
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Web Analytics Business Process G

9. Conduct analysis, including segmentation based on
customer type and traffic source in order to derive
actionable insights.

10. Run controlled experiments in order to test that
proposed changes have the desired impact on KPIs

Q iQcontent



Web Analytics Process Maturity Model

Level 1 (95%)

Level 2 (30%)

Web Metrics
+ Hits

+ Top 10 pages
* Browser stats
+ Referring links
+ Top entry/exit
+ Keywords

« Top spiders

+ Capacity

+ Security

(9 iacontent

Behavior
Optimization

+ Path navigation

»  Multiple session view
* Funnel reports

» A/B MV testing

* Dashboards

Level 3 (40%)

E-Marketing

* Merchandising

+ Segmentation

Search engine

optimization

« Campaign optimizatior]
keywords, banners, e-
mail

+ Personas

+ KPI alerts

Level 4 (10%+)
CRM

Level 5 (<5%)

Multichannel aggregation
Cost-shifting

analysis

Lifetime value
Personalization
Analytics-based content
serving

Process analytics
(decision support)

Bl/Corporate
Performance
Management

» Multichannel

sales reports
+ Activity-based costing
+ Balanced scorecards

» Strategic planning

Gartner




Loogle™ Custom Search | [ Search ]

US English -

GOOSIE Analytics

Home | Features . Support @ Blog : Conversion University

It's not just for AdWords.

Google Analytics tracks all of your referrals, ads, search engines, email promotions, and even offline initiatives.

s"_ == More enterprise features
= -
i () =3 Google Analytics now makes the features
= e . | that experts demand easy to use for
i- I“' * I—— 7| everyone. Gain rich insights into your Mew to Google Analytics?
| = website traffic with Advanced Sign Up Now
Em Segmentation, Custom Reporting, Motion

Charts, and maore.
News & Announcements

Improve your online results Google Analviics Cake
Learn more about where your visitors come from and how they interact with AL TR EEE TR R IC FE EETET
Find out how he made it. Posted by Sebastian

your site. You'll get the information you need to write better ads, strengthen Tonki -
ST . . : onkin, Google Analytics Team

your marketing initiatives, and create higher-converting websites. Learn more

about the benefits. Google Analytics is free to everyone, whether you are an

advertiser, publisher, or site owner.

Test your website and increase conversions.

You can now use your Google Analytics login to access Website Optimizer.
Find out which page designs, headlines, and graphics convert the most visitors.

Get Started
Product Tour Case Studies Professional Services
Get started today creating BuildDirect increased sales Purchase
targeted ROKdriven 50% using Google Analytics. coensulting/implementation
marketing campaigns and services and enroll in Google Analvtics Blog :)
improving your site design training =eminars from
and content. Google Analytics Partners.
" .. ANALYTICS
) BuildDirect AUTHORIZED
Watch the tour CONSULTANT
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Profiles

Use profiles to segment your data.

Give profiles informative, date
stamped titles.

Filter out internal traffic.

Maintain a profile including just
your own IP address for testing.
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Setting Up Profiles

GOOSIC Analytics

Analytics Settings | R EN L e Click to select Website Profile

Common Questions

Overview » 1Q Content (Edit account settings)

How do | know that my tracking

analytics@igcontent.com | Settings | My Account | Help | Sign Out

- My Analytics Accounts: Jlefesl=y L l

Feb 28, 2009 - Mar 30, 2009
Comparing to: Jan 28, 2009 - Feb 27, 2009

code is installed correctly?

Why am | not seeing any data

in my reports?

I've added the tracking code,
but the "Status’ column wont
confirm it's receiving data.
Why?

Recommended for you

AdWords

Your ads can appear
when people search
Google orvisit our

network of partner sites.
Learn more =

v Resources
Help

Code Site

Features

Product Tour

Case Studies
Conversion University
Seminars for Success

Partner Services

Website Profiles + Add new profile

Namef Reports Status Visits = Awvg. Time on Site Bounce Rate R Visits T Actions
Goals % Change

http:liwww.igcontent.com UA-715541 + Add new profile
Adwords 2 View report « 10,030 00:01:38 69.82% 0 © -13.88% Edit | Delete
Ad words traffic View report @ 0 00:00:00 0.00% 0 MIA Edit | Delete
Boot Camp goals View report « 203 00:00:38 80.30% 1 © -5.45% Edit | Delete
Google Ads (Colman) View report « 10,030 00:01:38 69.76% 168 © -13.88% Edit | Delete
Internal Traffic View report ay 0 00:00:00 0.00% 0 © -100.00% Edit | Delete
1C2 Prize Traffic Only View report \f 2293 00:04:31 3314% 0 MIA Edit | Delete
:g Egﬁ::f&seigesﬁzd Viewrepot | o 4,447 00:02:04 45.28% 0 NIA Edit | Delete
iQ Website - All Traffic View report « 10,030 00:01:39 69.74% 364 © -13.88% Edit | Delete
ﬁ;‘;"ebs”e'a"]g Viewrepot o 4648 00:01:21 76.55% 0 © -4.40% Edit | Delete

Find profie: Showrows: 10 ~  10f3[4][»]

Add Website Profile»

A profile allows you to track a website andfor crea
views ofthe reporting data using filters. Learn mor

User Manager»

Number of Users: 16
Add or edit Users. Learn more

Filter Manager»

Humber of Filters: 21
Filters can be used to customize the way data is

ifferent

N—

Q iacontent
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Setting Up Profiles

GO'USIE Analytics analytics@igcontent.com | Settings | My Account | Help | Sign Out

Analytics Settings | RGN Click to select Website Profile - My Analytics Accounts: gleRelailyls vl

Analytics Settings = Create Hew \Website Profile

Create New Website Profile

Choose Website Profile Type Common Questions

« | do not own my web site

Please decide if you would like to create an additional profile for an existing domain, or create a profile to track a new domain. domain. How do | setup Google
Analytics?
& ) @ Add a Profile for an existing - Can | track websites for which
-/ Add a Profile for a new domain OR domain I'm not running an AdWords
campaign?
Add a Profile for an existing domain « How do | track unique areas

within my website separately?

Select Domain:  hitp:iwww igcontent.com A

Profile Mame: Site-External Traffic IreIand—F\JI Pageviews (Mar

Apply Cost Data: Automatically apply your AdWords cost data to this profile for reporting calculations.

© 2009 Google | Analytics Home | Terms of Service | Privacy Policy | Contactus | Analytics Blog (in English)
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Filters

Include Visits from Google Only

Include Visits from Ireland Only

Include Visits from New Visitors Only
Include Pageviews in the Shop section Only
Include Visits where the source is Direct Traffic or the

source is Search Engine Traffic and the keyword is a
branded keyword. (Familiar Traffic)

(O iacontent



Setting Up Filters

Common Questions
code is installed correctly?

in my reports?

I've added the tracking code,
but the "Status’ column won't
confirm it's receiving data.
Why?

Recommended for you

AdWords

Your ads can appear
when people search
Google orvisit our

network of partner sites.
Learn more =

v Resources
Help

Code Site

Features

Product Tour

Case Studies
Conversion University
Seminars for Success

Partner Services

GOOSI@ Analytics

Analytics Settings | AR EN L e Click to select Website Profile

How do | know that my tracking

Why am | not seeing any data

Website Profiles

Mamet Reports Status
http:liwww.igcontent.com UA-715541
Ad words 2 View report «
Ad words traffic View report @
Boot Camp goals View report \!
Google Ads (Colman) View report \!
Internal Traffic View report &
1C2 Prize Traffic Only View report \!
1Q Prize Website and .
10 Content Website Viewreport o
iQ Website - All Traffic View report \!
i Website - Blog .
only View report 4
Find profile:

Add Website Profile»

A profile allows you to track a website andfor create different
views ofthe reporting data using filters. Learn more

Visits

10,030

203

10,030

2293
4447
10,030

4548

User Manager»
Number of Users: 16

Avg. Time on Site

00:01:38

00:00:00

00:00:38

00:01:38

00:00:00

00:04:31

00:03:04

00:01:39

00:01:21

Add or edit Users. Learn more

- My Analytics Accounts: J{egelyili

Overview » IQ Content (Edit account settings)

Bounce Rate

69.82%

0.00%

80.30%

69.76%

0.00%

33.14%

46.28%

69.74%

76.55%

analytics@igcontent.com | Settings | My Account | Help | Sign Out

)

Feb 28, 2009 - Mar 30, 2009
Comparing to: Jan 28, 2009 - Feb 27, 2009

Month

+ Add new profile

Completed \.fisitsiv -
Goals % Change
+ Add new profile
0 O -13.68% Olate
0 MIA Delete
1 © -6.45% Edit | Delete
168 © -13.66% Edit | Delete
0 © -100.00% Edit | Delete
0 NIA Edit | Delete
0 NIA Edit | Delete
364 © -13.66% Edit | Delete
0 © -4.40% Edit | Delete

Show rows: 10 1Df3E|E|

Filter Manager»

Number of Filters: 21
Filters can be used to customize the way data is
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etting Up Filters

RN T W IR BT B Site - External Traffic - Ireland (March 28 2009) Open in a new tab? My Analytics Accounts: lefel

Analytics Settings = Profile Settings

Profile Settings: Site - External Traffic - Ireland (March 28 2009)
Profile ID: 16446247
® Tracking Unknown { Check Status @ )

Main Website Profile Information Edit

Website URL: http:/fwww.iqcontent.com
Default page (2 index.jsp

Time zone country or territory Ireland

Time zone (2) : (GMT+01:00) Dublin
Exclude URL Query Parameters: email

Apply Cost Data: Yes

E-Commerce Website: Yes - Euros (EURE)
Site Search (2 Do Track Site Search

Conversion Goals and Funnel 3

Selectup to 4 conversion goals for this profile, and define the funnel pages leading up to each goal. Learn more.

Goal Name URL Active Goal (2] Settings
G1 (Goal not configured) Off Edit
G2 {Goal not configured) Off Edit
G3 (Goal not configured) Off Edit
G4 (Goal not configured) w—

Filters Applied to Profile E) + Add Filter

Filter Name Filter Type Settings Remove

O Filters. Learn more about filters, how to create them, or see examples.

Users with Access to Profile 2 + Add User
User Email Address Full Name User Type Settings Remove
1. analytics@iqcontent.com Administrator Edit

Q iacontent



Setting Up Filters

GOOSIE Analytics

P G BT EN AT B Site - External Traffic - Ireland (March 28 2009) - _

Analytics Settings = Profile Settings = Create New Filter

Create New Filter

Choose method to apply filter to Website Profile

Please decide if you would like to create a new filter or apply an existing filter to the Profile.

© Apply existing Filter to
Profile

Enter Filter Information

Filter Name:  Exclude My Company Traffic

@ Add new Filter for Profile OR

Filter Type: Exclude all traffic from an |P address -

IP address 302120171015 What kind of special characters can | use?

Save Changes

Q iacontent



Conversion Funnel

Visitors
1 Customer ‘e : o' oe s oy
Details — 00 og 00 o
T ey S
2 Review KRR
Purchase * 0o %00 o
Details %‘?
3 Payment o ooet%el
Details 2 —

4 Complete an
order

o

N ..

%+ Goal =visitors become customers
[ J
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The Funnel: Step 1

Q iQcontent

Home About Serdces Events FPublicaions Resources Blog

Sitemap | Contact U3 | Privacy | Exvanet

A V/4.-Events

Wou are here: bigms » fvents » Bost Camp » Online Bosking Step 1 014

Step 1 of 4 - Boot Camp 2008 Booking Form

Choose your dates and courses for Attendee 1 ‘Questions or Problems?
attendees, festallences here. Having any questions or problems booking onling?
Unsure whish courses (2 chcose’ Yiaw ihe il programme. ey nITaTes
i Day 1: Tuesday 22nd April PO
A0am - 1pm & Kick-star your web sirategy (Stralegy & organization) Are you repistering e or more people? I 50 contact

Killer web appiications (User expenence) aroupbonkings @iocentent com for a 15% discount. Nots:
Search engine marketing 101 (Web promotion) G day,
Web analytics 101 (User experience) registrations.

2pm .- Spm @ Email marketing (Web promotion))
Practical user lesting (User experience)
Writing for the web 101 (Content)

) pay 2: Wednesday 23rd April
10am - 1pm & Ag for web (User
Personas - Getting Into the head of your customers (Usér experence)
Web analytics 202 (User experience)
Writing for the web 202 (Conlent)

2pm -Spm @ 0 FutureNow

) Day 3: Thursday 24th April
A0am - 1pm & Information architecture that works (User experence)
Online agvertising (Web promotion)

Web e (Strategy & )
2pm - Spm @ Conlent strategy (Content)
Web project (Strategy &

Website healthcheck (User expenience)
Attendee Details
“Fields in bold and with an * are required
Name:*
E-madl (to send confumatony. *

Job Tie:

‘Company (far your badge)

O Conbent 2002-2009
0 Content Ltd. | 2na Floor Ofices, Clarendon House, 34-33 Clarendon Street, Dublin 2, Ireland | =353 16771140 | info@igcoatent com

iQcontent



The Funnel: Step 2

Sitermap | Contact Us | Privacy | Extranet

Q iQconfent

Home About Senvices Events Publications = Resources Blog

”/é_ Events

You are here: Home » Events » Boot Camp » Online Booking Step 2 of 4 Search

Step 2 of 4 - Boot Camp 2008 Booking Form

Review itineraries Questions or Problems?
Phone us at +353 1 817 0768

Itinerary for: Niamh Phelan Edit details
Day Cost

Tuesday 22nd Apr 2008
AM: Kick-start your web strategy £550
PM: Email marketing

Wednesday 23rd Apr 2008
Mot attending

Thursday 24th Apr 2008
Mot attending

Total (Discounts will be applied at the next step): £550

Add another Attendee ] I Proceed to Payment

Cancel this entire booking

@0 Content 2002-2009

Q iacontent



St | Comaa s | By | Eanet

The Funnel: —
Step 3 L

Yoo ww here g o Loty + Rast Caog » O Bockng & [ Sewn

Step 3 of 4 - Boot Camp 2008 Booking Form

Total Cost Questions o Prodiems?
Oveat Hemcent Proce vs 2 #3401 417078
Pamn Preas (Tons o«
Tt “s Cancellanons, Sudstnutons, & CRanges
Baieadaag
Have a coupon code?
Enter ooy 0TS ke oy e ooty

Information about the payer

Al ekt e reQred

Payecs Name*

Namh Pralan

Payers Lot sdrens

amh phaan @ cetetcon

Company*

0 Content

Mosess”

308 Ticor Cefices,
3

oneme

Select Payment Method:

# Credit Card - Book onine usng 3 Credt cand, we cumenty accept ooly VISA and Mastercard
CangNumter*

OV Naaminac (T i T Last 3 GO 00 T 20k of pour Ched S

Cand Expey Oate £OYYYY)*
01 08

CaaTe*
ViS4 -

lervoice - We wil send you an mvorce for the total amourt
Purchase Onder P01 co80n
Idceimeeda?O =

PONmter

Corfem my payment

iQcontent



The Goal

Sitemap | Contact Us | Privacy | Extranet

Q iQcontent

Home About Senvices Events Publications Resources Blog

\ _,(#!Events
[Searn |

“f'ou are here: Home » Events » Boot Camp » Online Booking Step 4 of 4

Step 4 of 4 - Boot Camp 2008 Booking Form

Thank you for booking on Boot Camp 2008! Questions or Problems?
Phone us at+353 1 8170768

Your reference number for this booking is:

52QK-V1ZL

We have now sent an email to the payer with invoice and receipt details. We have also sent emails to all attendees with their itinerary details.

@0 Content 2002-2009
iQ Content Ltd. | 2nd Floor Offices, Clarendon House, 34-38 Clarendon Street, Dublin 2, Ireland | +353 1 6771140 | info@igcontent.com

(:‘-?3"“ )

[ |
Y 8
.Q"

X ] .

= o O

Q iacontent



Low Hanging Fruit

Boot Camp Checkout
11 4isitors Snishad | 14 10% funael conversion rate
Step 1 - Attendee details
78
78 b 50
feventabootcamey » (ext) %
MV ertAROCICATOSr DY amTTe 1% e e A "
(eotrance) 7 28 (36%) JeventaReotc ey 9
JVrEAROOICATD 0ue- 403 Cat0n 3 PIoceeded o Step 2 - Revew neryr VRt DO ATONCRS-80S- DOy 4
A entAROICATRIOUIAVDE SO0 2 / 2
Step 2 - Review tinerary
28
0 m— P 5
(ext) 3
leventadoctcames 2
23 (82%)
proceesed to S1p 3+ Payment Getats
Step 3 - Payment details
23
0 ssssssmm— ) 12
(ext) L4
JEventa DO ATOAe -80S CONTLONS 1
11 (48%) sexioks/ 1
proceeded to BoRCamp Checkout IaDO Cosscy 1
/ 1
Boot Camp Checkout
1"
o 14.10% funnel converson rate
I

Q iacontent



What are my funnels?

Starting at the home page will
result in a tiny funnel
conversion rate, making
Improvements imperceptible.

Start the funnel at the point
where the customer has
Indicated some intent.

(9 iacontent




Settin oals

ORI ENET B Site - External Traffic - Ireland (March 28 2009) - Open in a new tab? My Analytics Accounts: Jiages

Analytics Settings = Profile Settings

Profile Settings: Site - External Traffic - Ireland (March 28 2009)
Profile ID: 16446247
® Tracking Unknown ( Check Status @ )

Website URL: hitp:ifwww.igcontent.com
Default page (2] : indexjsp

Time zone country or territory Ireland

Time zone @ . (GMT+01:00) Dublin
Exclude URL Query Parameters: email

Apply Cost Data: Yes

E-Commerce Website: Yes-Euros (EURE)
Site Search (2) : Do Track Site Search

Conversion Goals and Funnel ]

Select up to 4 conversion goals for this profile, and define the funnel pages leading up to each goal. Learn more.

Goal Name URL Active Goal (2] Settings
G1 (Goal not configured) Off Edit
G2 (Goal not configured) Off Edit
G3 (Goal not configured) Off Edit
G4 (Goal not configured) Off Edit

Filters Applied to Profile B} + Add Filter

Filter Name Filter Type Settings Remove

0 Filters. Learn more about filters, how to create them, or see examples.

Users with Access to Profile ] + Add User
User Email Address Full Name User Type Settings Remove
1. analytics@igcontent.com Administrator Edit Remove

Q iacontent



Setting Up Goals

UL TR EN VAT Site - External Traffic - Ireland (March 28 2009) My Analytics Accounts:|

Analytics Settings = Profile Settings = Goal Settings

Goal Settings: G1

Enter Goal Information

Active Goal

Match Type (B . Head Match -

Goal URL (2] : (e.g. For the goal page “hitp/fwww.mysite.comithankyou.himl” enter “/thankyou.htm!" )
To help you verify that your goal URL is set up correctly, please see the tips here.

Goal name: X .
Goal name will appear in Conversion reports.

Case sensitive
URLS entered above must exactly match the capitalization of visited URLS.

Goalvalue 0.0

Define Funnel (optional)

Afunnel is a series of pages leading up to to the Goal URL. For example, the funnel may include steps in your checkout process
that lead to the thank you page (goal)

Please note that the funnels and ‘Required step that you've defined here only apply to the Funnel Visualization Report.

Note: URL should not contain the domain (e.g. For a step page “hitp./fiwww. mysite.com/step1.htmI™ enter "istep1.htmlI").

URL (e.0. "/step1.html™) Name
Step 1 | Required step (2)
Step 2

Step 3

Step 4

Step 5

Step &

Step7

Step 8

Step 9

Step 10

Goal
(see above) | | | |

iQcontent



Setting Up Goals - Exact Match
Example 1. Booked a course
Simple URL.
Match Type = Exact Match
Step 1. /form/stepl.jsp

Step 2. /form/step2.jsp

Step 3. /form/step3.jsp

Goal: /form/complete.jsp

(9 iacontent



Setting Up Goals T Exact Match

Enter Goal Information

Active Goal: @ on © of

Match Type (2)©  Exact Match -

Formicomplete jsp
GoalURL (21 (e.g. Forthe goal page “hitp:/www.mysite.comhankyou.html” enter "/thankyou.html"
To help you verify that your goal URL is set up correctly, please see the tips here.

Simple Goal - Exact Match
Goal name will appear in Conversion repors,

Goal name:

Case sensitive ]
URLs enterad above must exactly match the capitalization of visited URLs.

Goal value 0.0

Define Funnel {optional)

Afunnel is a series of pages leading up to to the Goal URL. For example, the funnel may include steps in i
that lead to the thank you page (goal).

Please note that the funnels and ‘Required step’ that you've defined here only apply to the Funnel Visualiza

Note: URL should not contain the domain (g.g. For a step page “hitp:dwww.mysite.comistep1.htm!” enter ™

URL {e.g. "/step1.html”) Hame
Step 1 fformistep1 jsp |step 1 [ Required step ()
Step 2 Hormistep2.jsp Step 2
Step 3 Hormistep3.jsp Step 3
Step 4
Step 5
Step 6
Step 7
Step 8
Step 9
Step 10
Goal formicomplete jsp Simple Goal - Exact Ma

(see above)

Q iacontent



The order of funnel steps does not matter.

Q iQcontent



Backfilling Q

Do not include optional steps in funnels.

For example, log in, 3D secure etc

Google fills in missing intermediary steps for you.

VOV

Q iacontent



Q iacontent

Low Hanging Fruit

Boot Camp Checkout

11 visitors Snished | 14 10% funnel conversion rate

levertsbootcamey

MV ertLROCICAMOSr DY amTTe
(entrance)
fvertARoCATG v erue - and-L<aton

Step 1 - Attendee details

14.10% funnel converson rate

78

78 b 50
» (ext)
1% /0 erta DO ATO DN Oy BTe
7 28 (36%) Jeventaeotcame/
3 PIoceedes 10 St 2 - Review inerar RS e T yerewey
2 /

Step 2 - Review itinerary

28
0 = ) §
(ext)
leventadoctcames
23 (82%)
proceedec o S1ep 3+ Payment Getads
Step 3 - Payment details
23
0 ssssssm—— ) 12
(ext)
11 (48%) fextnky
proceeded to Bot Camp Checkout Iabocoracy
/
Boot Camp Checkout
1"

“- . - ey




Form Design

Surname

Gender

Date of birth

Email

Street

Street num.

Phone number

O male
O female
(- (- ] (-
= =
y of

[ | allow marketing messages to be sent to an

my contact addresses

(9 iacontent

Bad

Marketing
A fi We

need

C

t o

target users for future
campai gnso

14 fields



Form Design

Contact us

Name

Surname

(9 iacontent

C

Complex

Developers

AAWe need to
t he dat abase

10 fields



Form Design Q

Contact us

Name

FPhone number O K

Address

City
Subject [ -~ pick a subject —- '-"'-i Sal eS

Message AiWe need t
correctlyo

6 fields

0] (

(9 iacontent



Form Design

Contact us

Your name

A way to contact you

Your email, phone, fax or mobile number

Your message

(9 iacontent

®
Good

Good nNnCont act

A Like leaving a voicemail,
or talking to someone.

3 fields



Monetising Goals G

This allows you measure non-e-commerce revenue.
Example: Download a prospectus

Set the goal value to be the cost of printing and posting
the prospectus.

(9 iacontent



Setting the Goal Value

Q iacontent

Enter Goal Information

Active Goal: & On O Of
Match Type (El ©  Regular Expression Match

fermicomplete jsphcourse=(."J202
Goal URL (@ : (e.g. For the gaal page "hpMwww. mysite commhankyou hitmi®™ enter “fthankyou.hy
To help you verly that your goal URL is setup comectly, please see the tips here.
Simple Goal - Regular Expression Match
Goal name will appear in Cormersion répors

W sonzitve [

URLs enferad above must 8

Goal name:

Ly match the capitalization of visited URLs

Goal value 0.0

Niefine Funnel [optional)

Atunnel is a senes of pages leading up to to the Goal URL. For example, the funnel may include steg
ihal lead 1o the thank you page (goal)

Please note that the funnels and ‘Reguired step’ that you've defined here only apply to the Funnel Visy

Mote: URL should not contain the domain (e.g. For a step page “hitp hwww.mysite comfstep 1 html® e

URL (e.g. “istep1.himl™) Hame
Step 1 Mormistept jsphcourse=(*)202 [Step 1 ) Reguired step (B

Step 2 Mormistep2 jsp&course=(*)202 Step2
S03  Mormistep3 jspacourse=(*)202  SteR 3
Step d

Step 5

Slep b

Step 7

Slep &

Step 8

Step 10

Goal “formicomplelel jsps Simple Goal - Regular|

(s@e above)




To start tracking sales:

1) Enable E-commerce Iin
your Profile Settings

2) Tag the OTH j{ ) |
with the e-commerce

code

Q iacontent



Put this code on the thank you page to O
put data in the e-commerce reports:

4 N

<script type="text/javascript">
var gaJsHost = (("https:" == document.location.protocol) ? https://ssl.
. "http://lwww."); document.write(unescape("%3Cscript src=" + gaJsHost +
"google-analytics.com/ga.js' type='text/javascript'%3E%3C/script%3E"));
</script>

<script type="text/javascript">

try {
var pageTracker = gat. getTracker(" UA-XXXXX-X");
pageTracker. trackPageview();

More to follow

{ —

Q iQcontent




